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PRESSEMITTEILUNG — PRESS RELEASE — PRESSEMITTEILUNG

Interim report published for first nine months of 2007/2008
HORNBACH increases sales in spite of difficult

underlying conditions

Consolidated sales up by 2.7 percent in first nine months / International
business maintains its growth trajectory / Sales in Germany decline, but

nevertheless outperform sector average / Market share acquired

Bornheim, December 20, 2007. The HORNBACH Group, one of Europe’s largest DIY
chains, increased its sales in difficult underlying conditions in the third quarter of
the 2007/2008 financial year as well. Sales at the overall HORNBACH HOLDING AG
Group rose by 0.8 percent to Euro 648.7 million in the period from September 1 to
November 30, 2007, compared with Euro 643.8 million in the equivalent period in
the previous year. Sales for the first nine months of the financial year (March to No-
vember 2007) improved by 2.7 percent to Euro 2,078 billion (2006/2007:
Euro 2,023 billion). Like-for-like sales (excluding sales at newly opened stores)
matched the previous year's level in the first nine months, but decreased by
4.1 percent in the third quarter. As expecfed, earnings for the third quarter and the
first nine months fell significantly short of the previous year.

“Our German business performed disappointingly in the third quarter, while our interna-
tional business continued to generate very pleasing growth”, commented Albrecht Horn-
bach, Chairman of the Board of Management of HORNBACH HOLDING AG. Like all re-
tailers, the DIY sector had also witnessed a decline in consumers’ propensity to spend
since the summer. “Many consumers are currently holding their fire, especially for larger-
scale investment projects”, said Hornbach. One year ago, by contrast, many customers
had brought forward large investments, such as building renovation or constructing de-
tached and semi-detached houses due to the increase in sales tax. This unfavorable basis
for comparison with the previous year had now made itself felt especially clearly.

In Germany, HORNBACH has nevertheless exceeded the average performance reported
by the DIY sector. According to the BHB sector association, gross like-for-like sales fell by
1.6 percent between January and September 2007, while HORNBACH succeeded in in-
creasing its like-for-like sales by around one percent over the same period. “HORNBACH
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has thus once agaln succeeded in outperformlng the competition and in acquiring market

share”, underlined Albrecht Hornbach.

Double-digit growth in other European countries

The international HORNBACH stores, by contrast, generated substantial sales growth,
increasing their overall sales by 12.0 percent in the third quarter and by 10.9 percent in
the first nine months. Mainly due to pleasing levels of demand in other countries, the
HORNBACH-Baumarkt-AG subgroup increased its sales by 1.1 percent to
Euro 605.7 million (589.3) in the third quarter and by 3.0 percent to Euro 1.955 billion
(1,897) in the first nine months,

Faltering de.mand in Germany, increased pre-opening expenses and one-off non-
operatmg items meant that earnings, as expected fell short of the previous year’s figures.
Operating earnings (EBIT) at HORNBACH HOLDING AG fell by 247 percent to
Euro 99.7 million in the first nine months (previous year: Euro 132.4m). Net income for the
period declined by 9.5 percent to Euro 63.2 million (69.8). The largest subgroup,
HORNBACH-Baumarkt-AG, posted EBIT of Euro 78.5 million (114.5) and net income of
Euro 52.3 million (65.2) for the first nine months.

For the 20072008 financial yea‘r as a whole, the Board of Management of HORNBACH
HOLDING AG expects the overall Group to generate sales of around Euro 2.6 billion (pre-
vious year: Euro 2.544bn). Sales at the HORNBACH-Baumarkt-AG subgroup are ex-
pected to amount td between Euro 2.45 billion and Eurc 2.5 billion (previous year: Euro
2.392bn). Furthermore, the management expects the operatiné; earnings of the
HORNBACH Group and of the Baumarkt subgroup to fall substantially short of the record
figures posted for the previous year. This development is chiefly due to downturns in like-
for-like sales in Germany, increased pre-opening expenses, start-up losses at new stores,
project-related expenses, e.g. for SAP, ‘end reduced earnings'in the real estate segment.
New stores planned 'ir'irérerr'riény‘andIEbread' &

The HORNBACH Group will be investing up to Euro 230 million in its internaticnal expan-
sion in the current year alone. Five new DIY megastores with garden centers have been
opened so far in 2007/2008 — in Munich, Alblasserdam (Netherlands), Darmstadt, Bucha-
rest (Rumania) and Olomouc (Czech Republic). No new store openings are planned for
the final gquarter (December 2007 to February 2008). The company aims to open up to six
new stores in the coming financial year.
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“We continue to rely on long-term dynamic growth in Germany and abroad”, stressed
Albrecht Hornbach. He was optimistic that demand would pick up once again in Germany
in the coming year. Afier all, Germany had not only millions of DIY enthusiasts, but aiso ba'
major backlog of building renovation. “Energy saving measures, such as insulating the
roof and fagade or renewing heating systems, are especially important {opicé for h'ousel
and flat owners. HORNBACH offers just the right products and services fof these pro-
jects”, added Hornbach.

The most important key figures can be found on the following paﬁe. The extensive
interim reports of HORNBACH HOLDING AG and HORNBACH-Baumarkt-AG have
been published in the Investor Relations section of the internet'pages of the
HORNBACH Group at www.hornbach-group.com.

About HORNBACH

The HORNBACH Group is one of Europe’s largest operators of DIY megastores with garden cen-
ters. In addition to the fargest operating subgroup, HORNBACH-Baumarkt-AG (DIY megaslores
with garden cenlers), the overall HORNBACH HOLDING AG Group also comprises the subgroups
of HORNBACH Baustoff Union GmbH (regional builders’ merchant and construction materials
business} and HORNBACH Immobilien AG (real estate and location development). The
HORNBACH DIY megastores with garden centers have an average size of around 11,000 square
meters, a figure unmatched by any other competitor in Europe. .

Founded in 1877, the family-run company, which has its rools in the Palatinate region, was first
publicly listed in 1987. HORNBACH operafes 125 DIY megastores with garden centers in nine
countries, of which 81 are in Germany. The other countries are Austna, the Netherlands, the Czech
Republic, Switzertand, Sweden, Slovakia, Luxembourg and, since June 2007, Rumania.

HORNBACH's sales concept and product range are entirely tailored to the needs of project and
professional custorners. HORNBACH guarantees its customers permanently low prices and is thus
the price feader in the sector. The high quality of advice and excellent service provided by the
company have been attested in nurmerous independent tests and studies.

Pioneering achievements, such as the first combined DIY stare with a garden ~enter (1968), the
first megastore (1980) and the first DIY store with a dnive-in facility (20C<7 provide proof of
HORNBACH'’s ongoing innovative power. Since 2001, 7, ~irat” o DRI tngronip has .been in place
with the British retail group Kingfisher. HOR}MB.Am1Y nas acted as a Jjob machine” for decades, with
almost 13,000 individuals now empiloy=d at the Group. T

HORNBACH HOLDING AG genem"‘?q consolidated sales of more than Euro 2.5 billion and operat-
ing earmings (EBIT) of Euro 119 million in the 2006/2007 financial year, which endéd on Febru- -
ary 28, 2007.
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. Key Figures Q3/9M at a Glance
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Key Figures HORNBACH HOLDING A6 Group  3rd Quarter 3rd Quarter : Change  Mine Months  Nine Months Change

{in € miflion, unless otherwise stated) 2007/2008  2006/2007~ lrn_% ** 2007/2008 2006/2001 in %
Net sales §48.7 B43.8% - 0.8. . 2,071 2,023.4 21
of which in other Furopean countries 240.5 214.7. . 1207, 7568 682.3  10.9
Like-for-like sales growth -1.1% 55% . 0.0% 2.9%
Gross margin {as % of net sales) 34.5% 34 7% < Lk 354% 350%
EBITDA ' 338 5083 335 1574 1896  -17.0
Earnings before interest and taxes (EBIT) 134 32.6 -58.8 99,7 1324~ -24.1
Consolidated earnings before taxes 38 23.7 -84.1 73.5 1048  -298
Cénsolidated net income * 18 160  -885 £3.2 698 -85
. . Basic earnings per preference share (E) ' 024 164 -85.4 6.48 7.04 -8.0
.- No-of employees - - ) 12,837 12,168 5.5
" Investments . _ 152.8 84.4 310
Total assets © R | 1919.2 1,827.9 5.0
Shareholders’ equity e . 6839 6219 109
Shareholdeis' equity as%oftotalassets . C 389% . 34.0%
* pursuant to IFRS including minority interests. S o -
Key Figures HORNBACH-Baumarkt-AG Subgroup  3rd Quarter 3rd Quarter Change Nine Months Nine Months Change
. (in€mi!_|_ion, unless otherwise stated) 2007/2008  2006/2007 in%  2007/2008 -~ 2006/2007 in%
" Netsales . ‘ 605.7 599.3 1.1 19550  1,897.1 3.0
of which in other European countries 2405 214.7 12.0 756.7 682.3 10.9
Like-for-like sales growth 4% 5.5% 0.0% 2.9%
Gross margin.(as % of netsales) . . 353% .-. 355% 36.0% 35.7%
EBITDA, & - T ey ’ ' '2'3'4 LR A18 M2 126.7 1613 -215
Earnings hefore lntereslandtaxes (EBIT) - % o B2 V{266 -766 785 145  -315
¥ - Consolidated & garnings before taxes T 10 0T D952 - 62.9 . -965  -348
Consolidatedet-Mcome, . o7 3.y siG ’i_, 205 148 =963 - 52371662 -199
vn s Basic earnings persharg.(ﬁ""" '; ‘003, . 0% _-%9 3.35 426 214
e A T e Miogmre o 1229 1S9 56
Y e, - e _ R I ST Y
.o L L R I 11,360.3 . 1,320.6 30
. . = P et - T
. ' A 5181 474.1 9.3
(RIS SRS A S S — ‘.-hms, 1A 33
-'{q o2 55.pet BHB I 000 mz}_ o 1& s ‘7{.1? ‘-_E‘?a 5."-‘:' Lo LSt 1315 53
y Avejage Stofe! s:ze(m m?) A . p it v IT079- . 10,868 19
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- HORNBACH-BAUMARKT-AG Group - ]
Interim Report (IFRS): First Nine Months of 2007/2008 3
f. (March 1 - November 30, 2007)

1 - o Consolidated sales up by 3.0 % in first nine months — like-for-like sales at previous year’s level :

1 ?

f o Bermany: Third quarter negatively affected by weak consumer demand and year-on-year comparison ;
o International: Growth trajectory maintained '

o As expected, Group earnings substantially down on previous year

b
] In spite m'é difficult underlying conditions, the HORNBACH-Baumarki-AG Group increased its sales in the third quarter of the
1 2007/2008 fimancial year (September 1 to November 30, 2007) by 1.1 % to € 605.7 million (previous year: € 599.3m). Sales for the i
M first nine months as a whole rose across the Group by 3.0 % to € 1,955.0 million (previous year: € 1,897.1m). Consolidated like- »

' | for-like sales matched the previous year's level. The performance of the business in the third quarter continued to be l
] characterized by two disparate developments. While the DIY megastores with garden centers outside Germany maintained their ]

growth course, sales in Germany remained unsatisfactory on account of the weak DIY market climate. HORNBACH nevertheless

succeeded once again in outperforming the competition and in increasing its market share. As expected, the key operating

earnings figures for the reporting period from March to November 2007 fell short of the equivalent figures in the previous year.

: 1 The main reasans for this development are the decline in like-for-like sales in Germany, less favorable cost ratios, increased pre-
: f opening expenses and une-of_f non-operating factors (net impact: minus € 13.1m). Operating earnings (EBIT) fell by 31.5 % to
: { £ 78.5 million in the first nine months (previous year: £ 114.5m). (Basic} earnings per share were reported at £ 3.35 (previous
' year: € 4,26).
¥ l
3 Key Figures of the HORNBACH-Baumarkt-AG Group  3rd Quarter 3rd Quarter Change Nine Months  Nine Months  Change ;
: (' {in € million, vnless otherwise stated) 2007/2008 200672007 in%  2007/20608  2006/2007 in% i !
E Net sales _ 605.7 598.3 1.1 1,955.0 1,897.1 3.0 ‘
4 of which'in other European countries 240.5 214.} 12.0 756.7 682.3 10.9 !
J Like-for-like sales growth -4.1% 55% 0.0% 2.9% 4
N . Gross margin {as % of net sales) 35.3% 355% 36.0% 35.7% 1 l
‘ E EBITDA ’ ' 234 418  -44.2 126.7 161.3 -21.5
! , Earnings before interest and taxes (EBIT) 6.2 266 -76.6 78.5 114.5 -8 I
- '1 , ‘ Consolidated earnings before taxes 1.0 207 -952 629 9.5 -348
1 Consolidated net income 05 148 _ -963 52.3 652 -199 '
% Basic earnings per share (£} 0.03 096 -95.9 3.35 478 -21.4
3 i No. of employees 12,229 11,579 56
g Investments . | » . 713 6lL.5 257 .
1 g Total assets ' T ) . 1,360.3 1,320.6 3.0 id
€ Shareholders’ equity - . L 518.1 474.] 9.3
{ Shareholders' equity as % of total assets 38.1% 35.9%
!i No. of stores - ) 125 121 3.3 ;
‘ 'I Sales area as per BHB (in 000 m?) . 1,385 1,315 53 >
i Average store size (in m?) . . 11,075 10,868 1.9 '
x’i Rounding up or down may lead to discrepancies between totals. '
b i
{
|
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Earnings, Financial and Asset Sitoation *
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A HORNBACH DIY mepastore with a garden center with a sales area of more than 15,000 m? was opened in Olemouc in the Czech "
‘ Republic in October 2007, taking the total number of HORNBACH locations in the Czech Republic to six. As of November 30, 2007, _
we therefore operated 125 retail outlets across the Group (February 28, 2007: 120), of which 91 are in Germany. The 34 steres in &
other European countries are distributed as follows: Austria (11}, the Netherlands (8), the Czech Republic {6), Switzerland (3),

Sweden (2), Slovakia (2), Luxembourg (1) and Rumania (1}. With total sales areas of around 1,385,000 m?, the average size of a

HORNBACH DIY megastore with a garden center now amounts to 11,079 m? (previous year: € 10,868 m?).

Sales performance |
The net sales of the HORNBACH-Baumarkt-AG Group rose by 3.0 % to € 1,955.0 million in the first nine months (previous year: ]
€ 1,897.1m), The Group matched the previous year's level in terms of ils like-for-like sales for the first nine months, In the period !
from September to November 2007, net sales showed slight growth of 1.1 % to € 605.7 miflion (previous year: € 599.3m), while !
like-for-like sales fell by 4.1 %. As already in the second quarter of the current 2007/2008 financial year, the Group’s sales j
performance in the third quarter was characterized by two disparate developments. The decline in sales in Germany stood in i
contrast to the continuation of the dynamic sales performance outside Germany. ) : l

i

e e e -

o Germany :
The sitvation was marked by an unsatisfactory level of demand for DIY and home improvement products in the German market.
t According to the BHB sector association, the sales growth seen in the spring of 2607, in some cases substantial, had been
reversed by the end of the first nine months (January to September}. With growth of 0.5 %, the gross sales caiculated by the DIY i
| Panel were only slightly higher than in the previous year. Gross like-for-like sales in the sector dropped by 1.6 % in the period 3
from January to September 2007. Using the same measurements, HORNBACH was able to increase its {gross) like-for-like sales by i
around one percent in Germany over the same period. Based on our assessment, the climate in the sector deteriorated further in "
! the months of October and November 2007. Developments in the DIY sector have been severely held back by the sales tax
3 increase, a dectine in housing construction activity and increased costs of living (especially energy and gasoline). Our sales 1
! reported above-average developments throughout the year when cempared with the sector as a whole, but were nevertheless
. unable to escape the negative overall trend.

‘ Net sales at our stores in Germany declined in the third quarter (September to November 2007) by 5.0 % in ahsclute terms to

: € 365.2 million (previous year: € 384.6m). On a like-for-like basis, sales fell by 8.3 % compared with the equivalent quarter in the g

] previous year. It should be noted that the previous year represents an unfavorable basis for comparison in this respect. The

| impact of purchases being brought forward in the third quarter of 2006/2007 in the run-up to the increase in sales tax had led to [

' significant like-for-like sales growth in Germany (plus 5.2 %). This contrasted with markedly subdued consumer behavior in the
third quarter of 2007/2008, particularly with regard to larger-scale investment projects. On a cumulative basis for the first nine

. months, we witnessed a decline in (net) sales of 1.4 % in absolute terms to € 1,198.3 milfion (prewous year; '€.1,214.9m) and of ] r
' 3.4 % on a like-for-like basis. : - ‘
| , %
o Other European countries : d

In contrast to developments in Germany, our HORNBACH DIY megastores with-garden centers outside Germany have maintained b

»

| their dynamic sales performance. Third-quarter sales at our international stores rose by-12.0 % to € 240.5 million (previous year:
! € 214.7m), Sales for the first nine months grew by 10.9 % to € 756.7 million (previous year: €682.3m). By the end of the first
i ning months, the international share of sales had thus risen from 36.0 % to 38.7 %. :

e r _
' . . 2
AT BT e kel

1 The high degree of acceptance shown by customers for the HORNBACH DIY megastores with garden centers is particularly
apparent in our comparable store growth rates. Like-for-like sales rose by 3.5 % in the third quarter of 2007/2008 and increased

by 6.1 % in the first nine months as a whole,

1Y
Ly

* Unless otherwise stated, periods relating to HORNBACH are based on the financial year (March — Febreary), not on the calendar year.
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3 Earnings situation |

As expected, third-quarter earnings at the HORNBACH-Baumarkt-AG Group fell substantially short of the equivalent figures for the l
previous year. This was largely the resuvlt of a decline in like-for-like sales in Germany, increased pre-opening expenses aad one-

| { off non-operating factors.
L
} é The gross margin declined slightly in the period from September to November 2007. The gross profit decreased as a percentage of
B net sales across the Group from 35.5 % to 35.3 %. The earnings performance was also negatively affected by less favorable store »
' : and administration expenses ratios, which had originaliy been budgeted to account for higher sales volumes. As a result of the .
. Group’s expansion, pre-opening expenses rose by € 3.4 million to £ 5.2 million due to five new store openings in the first nine
. months of 2007/2008 {previous year: no new store openings).
: i Other income and expenses showed a marked decline from € 8.4 million to € 0.9 million in the third quarter. This was chiefly due ;
to one-off nen-operating factors, which had a negative impact to the tune of € 6.5 million. Charges on earnings amounting to q
: 1 € 3.4 million were posted in the third quarter of 2007/2008. These chietly related to the abandonment of one location, increased !
B | construction expenses for a store already opened and other charges in connection with real estate development. In the equivalent ’
, ‘,' quarter in the previou_s year, this item had involved net inceme of € 3.1 million, which was largely attributable to accounting ‘
o profits on the disposal of real estate (€ 4.5m) and extracrdinary depreciation and losses incurred on sale and lease back
: transactions (minus € 1.4m).
I
i Earnings before interest, taxes, depreciation and amortization (EBITDA) fell by 44.2 % to € 23.4 million in the third quarter
= {previous year: € 41.8m). Operating earnings (EBIT) dropped by 76.6 % to £€ 6.2 million (previous year: € 26.6m). Consolidated A
; t Barnings before taxes were reported at € 1.0m {previous year: € 20.7m}. Net income amounted to € 0.5 million in the third quarter L
L {previous year: € 14.8m). L
L The deterioration in the performance of the German business meant that the year-on-year variance in earnings increased in the :
| first nine months compared with the results for the first half of 2007/2008. Mereover, the year-on-year earnings comparison is
' negatively affected by one-off non-operating factors totaling € 13.1 million. The EBITDA figure fell by 21.5 % to € 126.7 million ;
N (previous year: € 161.3m). The EBIT figure reduced by 31.5 % to € 78.5 million (previous year: € 114.5m), Consolidated earnings ;!
i before taxes dropped by 34.8 % to € 62.9 million (previous year: € 96.5m). At € 52.3 million, the net income for the first nine ) !
N months was 19.9 % down on the previous year's figure {€ 65.2m). The less marked year-on-year dectine when compared with pre- \
; tax earnings is attributable to a positive tax item in the second quarter {German corporate taxation reform). Earnings per share %
_ }i amounted to € 3.35 in the first nine months {previous year: € 4.26).
“J
!, Financial and asset situation _
& A total of € 77.3 million was invested in the first nine months of the current financial year (previous year: € 61,5m), mainly in
land and buildings (54 %) and in plant and office equipment, The investments were fully financed from the cash flow from ‘
E o operations, which amounted to € 77.3 million {previous year: € 177.1m}. Information concerning the financing and investment !
‘ activities of HORNBACH-Baumarkt-AG can be found in the cash flow statement on Page 8.
P!
‘ Total assets grew by 3.0 % to € 1,360.3 million at the reporting date on November 30, 2007 (previous year: € 1,320.6m). On the
3 asset side of the balance sheet, this growth was mainly due to increased inventories (plus € 19.3m) and to an increase in current
s 11 receivables and other current assets {plus € 12.2m). At € 205.7 million, cash and cash equivalents were virfually at the previous (
‘ % year's level (€ 207.3m). : l
2 -
h‘i Shareholders’ equity as reported in the balance sheet rose from € 474.1 million to € 518.1 million as of November 30, 2007. The I
:F equity ratio thus improved from 35.9 % to 38.1 %. Long-term financial debt declined by € 20.0 million to € 445.2 million. Short- ; }
P term financial debt was reduced from £ 37.0 million to € 26.9 million. The Group’s net financial debt fell from € 294.4 millign in |
the previous year to € 266.4 million as of November 30, 2007.

e




Employees
At the reporting date on November 30, 2007, 12,229 individuals (previous year: 11,579) across Europe were in fixed employment
at HORNBACH-Baumarkt-AG or one of its subsidiaries.

Events after the Balance Sheet Date

No events of major significance for the assessment of the earnings, financial and asset situation of HORNBACH-Baumarkt-AG or
of the HORNBACH-Baumarkt-AG Group have taken place since the conclusion of the first nine months of the f_inancial_year on
November 30, 2007.

Outlook

No further HORNBACH DIY megastores with garden centers are scheduled to be opened before the end of the current financial year
{reporting date: February 29, 2008). Qur store network will therefore consist of an unchanged total of 125 locations at the end of
the 2007/2008 financial year (February 28, 2007; 120).

Total investments at the HORNBACH-Baumarkt-AG Group are expected to amount o between € 100 miliion and € 120 million in
the 2007/2008 financial year. Investments will mainly be financed by drawing on the free cash flow from operations, by the
release of funds from one sale and lease back transaction (Munich-Freiham) and from the company’s ava:ilahle iiq'uidit‘y. It is not
planned to take up any loans in the fourth quarter. ’

With regard to our sales performance in the period up to the end of the financial year, we believe that HORNBACH will continue to
putperform the average development in sales in the sector in Germany in the fourth quarter as well. We expect the positive like-
for-like growth seen in other European countries to continue in the remaining months of the financial year. The consolidated sales
of HORNBACH-Baumarkt-AG are expected to range between € 2.45 billion and € 2.5 billion.

We expect operating earnings (EBIT) for the financial year as a whole to fall substantially short of the previous year's figure
{€ 96.1m). This development is due to downturns in like-for-like sales in Germany, a year-on-year increase in pre-opening
expenses, start-up losses at new stores, project-related expenses (SAP) and reduced earnings in the real estate segment.




| HORNBACH-BAUMARKT-AG GROUP
1 Income Statement

Jrd Quarter  3rd Quarter Change Nine Months  Nine Months
€ milfion 2001/2008  2006/2007 in% 2007/2008 2006/2007

Sales 605.7 589.3 1.1 1,955.0 1,897.1
Cost of goods sold 392.0 386.8 1.4 1,250.5 1,2203
b Gross profit 213.7 2125 0.5 704.5 676.8
b Selling and store expenses 183.2 1my 6.6 553.0 516.8
! Pre-opening expenses 1.0 0.8 16.8 5.2 1.8
b General and administration expenses 24.1 215 12.0 74.9 66.1
i Other income and expenses 0.9 8.4 -39.2 7.1 22.4
Earnings before interest and taxes
. (EBIT) 6.2 26.6 -76.6 78.5 114.5
| Financial income 2.7 1.9 414 6.9 59
} Financial expenses 19 7.8 14 225 239
! Net financial expenses 5.2 -5.9 -11.3 -15.6 -18.0
! Consolidated earnings before taxes 1.0 20.1 -95.2 62.9 96.5
b Taxes on income 0.5 6.0 -92.4 10.6 313
Consolidated net income 0.5 14.8 -96.3 52.3 55.2
| Basic earnings per share (in €) 0.03 0.96 -96.8 335 4.26
Diluted earnings per share (in €} 0.03 0.95 -96.8 3.31 4.20

Rounding up or down may lead to discrepancies between totals.




HORNBACH-BAUMARKT-AG GROUP

Balance Sheet

|

i
November 30, 2007 November 30, 2006 February 28, 2007 1
ASSETS € million € million % €miltion )
T »
Non-current assets 632.2 46.5 622.5 471 643.0 48.3 l_o
Intangible assets 24.3 1.8 27.0 20 26.8 2.0 » .
Property, plant and equipment 566.4 41.6 563.4 427 5705 42.9 ‘
Investment property 17.3 1.3 18.6 1.4 18.6 1.4 ‘
QOther non-current assets 30 0.2 3.2 02 33 0.2 ',
Non-current income tax receivables 8.4 0.6 0.0 0.0 93 0.7 o |
Deferred tax assets 12.7 0.9 10.2 0.8, ‘145 1.1 A
Current assets 128.1 53.5 698.1 52.9 ' §81.5 51.7 b |
Inventories 459.7 338 440.3 333 4460 33.5 : l
Accounts receivable and other assets 48.1 35 43.7 33 38.2 29 :
Income tax receivables 9.6 0.7 1.7 01 6.7 05 3
Cash and cash equivalents 205.7 15.1 207.3 157 1930 14.5 : I
Non-current assets held for sale 51 04 5.1 04 36 03 A :
4
5 . . »
TOTAL ASSETS 1,360.3 100.0 1,320.6 1000 13306 . 100.0 ‘
3
November 30, 2007  November 30, 2006 February 28, 2007 N
EQUITY AHD LIABILITIES € million % € million % € million % 5 '
Shareholders' equity 518.1 38.1 414.1 35.9 470.8 35.4 l
Share capital 470 35 46.4 35 46.5 35 :
Capital reserve 138.7 10.2 133.4 10.1 134.5 10.1 )
Retained earnings 332.3 24.4 294.3 22.3 289.8 21.8 L ]
Non-current liabilities 510.1 315 536.5 40.6 531.4 39.9 ‘
Leng-term financial debt 445.2 32.7 465.2 35.2 457.6 34.4
Pensions and similar obligations 0.1 0.0 35 0.3 0.0 0.0 |
Deferred taxes 45.2 33 55.1 4.2 55.3 42 i
Other non-current liabilities 19.6 14 12.7 1.0 18.4 1.4
Current liabilities 332.1 244 310.0 235 328.4 24.1 1
Short-term financial debt 26.9 2.0 37.0 2.8 30.5 2.3
Accounts payable and other liabilities 2413 17.7 210.3 15.9 232.0 174 e
Income tax provisions 21.3 16 21.6 1.6 15.2 11
Qther provisions 42.6 3.1 41.1 31 50.7 38
TGTAL EQUITY AND LIABILITIES 1,360.3 100.0 1,320.6 100.0 1,330.6 100.0 y F

Rounding up or down may lead to discrepancies between totals.




HORNBACH-BAUMARKT-AG GROUP
Cash Flow Statement

. Nine Months Nine Months
£ million 2007/2008 2006/2007
Consolidated net income 523 65.2
Depreciation and amortization of non-current assets 43.2 46.8
Change in provisions 1.0 -0.1
Profits / losses on disposals of non-current assets 1.8 -3.8
Change in inventories, accounts receivable and other assets -25.0 76.3
Change in accounts payable and other liabilities 7.7 -14.4
Other non-cash income/expenses 86 7.1
Cash flow from operating activities 71.3 1771
Proceeds from disposals of non-current assets 393 39.5
Payments for investments in property, plant and equipment -75.4 -56.1
Payments for investments in intangible assets -1.9 -4.4
Payments for acquisitions of shareholdings and other business units 0.0 -1.0
Cash flow from investing activities -38.1 -22.1
Receipts from capital increases 44 7.1
Payments to / from shareholders -13.5 -13.2
Proceeds from taking up of long-term debt 0.0 B0.6
Repayment of long-term debt -155 91.1
Payments for group financing activities -0.3 -0.7
Change in short-term debt -18 -3.0
Cash flow from financing activities -28.7 -20.4
Cash-effective change in cash and cash equivalents 12.5 134.7
Change in cash and cash equivalents due to changes in exchange rates 0.2 0.2
Cash and cash equivalents at March 1 193.0 72.4
Cash and cash equivalents at November 30 205.7 207.3

Rounding up or down may lead to discrepancies between totats.

The cash flow from operating activities was reduced by € 17.0 million on account of tax payments {previous year: € 21.0m) and by
€ 25.0 million on account of interest payments (previous year: € 26.8m) and increased by € 6.8 million on account of interest

received (previous year: € 4.0m).




: HORNBACH-BAUMARKT-AG GROUP J
3 Statement of Changes in Equity | |

L | Nine Months 2006/2007 Share Capital Capital Hedging  Cumulative Other  Total Equity ;
4 Reserve Reserve Gurrency Retained "
€ million Translation Earnings ° :
' : Balance at March 1, 2006 45.6 121.2 -1.7 46 - 239.6 415.3
: Consolidated net income . 52 ° 652 ‘
B i Currency translation 03 ¢ ' -0.3
N B Valuation of derivative financial ’
B instruments, net after taxes 0.2 T 0.2 ; :
N § Total income and expenses recognized : t L |
' 1 in the financial statements 0.2 03 7 652 65.2
o q Dividend distributions -13.2 -13.2 E|
N 3 Treasury stock {employee shares) RN | -0.1 ; ‘
| ¥ Capital increase from share option . ‘ ‘
B plans 08 6.2 70 J
| . Balance at November 30, 2006 46.4 133.4 -1.5 43. - 2915 474.1
K | o 3
X Nine Months 2007/2008 Share Capital Capital Hedging  Cumulative - .Other  Total Equity >
- Reserve Reserve Currency Retained 2
€ million Translation Earnings ]
{
: Balance at March 1, 2007 46.5 134.5 -0.5 33 © 2870 470.8 . |
| Consolidated net income 52.3 52.3 ‘ “
) ' Currency translation 3.2 3.2 ‘ f
k Valuation of derivative financial ) . ,,f
: instruments, net after taxes 08 ’ 0.8 ‘
. Total income and expenses recognized _ . o -3
: | in the financial statements 0.8 3.2 52.3 56.2 . i
Dividend distributions -13.5 -135 1
: l Treasury stock (employee shares) -0.2 -0.2 }
;' Capital increase from share option ' - i
‘ plans 0.5 42 ' - 4.7 : I
b ! Balance at November 30, 2007 4140 138.7 0.2 6.5 325.5 518.1 Al
| Rounding up or down may lead to dis¢repancies between totals. This table forms part of the notes. 'L
. )
r ;
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HORNBACH-BAUMARKT-AG GROUP
Statement of income and expenses recognized directly in equity

Hine Manths Nine Months
£€ million 2007/2008 2006/2007
Valuation of derivative financial instruments 1.3 0.2
Exchange differences arising on the translation of forefgn subsidiaries 3.2 -0.3
Deferred taxes on gains and lesses recognized directly in equity -0.5 0.1
Net income recognized directly in equity 39 0.0
Consolidated et income 52.3 65.2
Total income and expenses recognized in the financial statements 56.2 65.2

Rounding up t;r down may lead to discrepancies between totals.




HORNBACH-BAUMARKT-AG GROUP
Notes to the Group Interim Repart as of November 30, 2007

{1} Accounting principles

This unaudited group interim report of HORNBACH-Baumarkt-AG and its subsidiaries for the first nine months as of
November 30, 2007 has been compiled in accordance with Section 315a of the German Commercial Code (HGB) based on
International Financial Reporting Standards (IFRS) in the form requiring mandatory application in the European Union.

The accounting principles applied in the compilation of this interim report correspond to those applied-in the.consolidated
financial statements as of February 28, 2007. The Group has made additional application of IAS 34 “Interim Financial Reporting™.
This interim report is to be read in conjunction with the consolidated financial statements of HORNBACH-Baumarkt-AG for the
2006/2007 financial year. Reference is made to these financial statements on account of the additional information they contain
as to the specific accounting and valuation methods applied. The notes included therein also apply to this interim report, unless
any amendments are expressly indicated. Moreover, this interim report also complies with German Accounting Standard No. 6
{ORS B) — Interim Reporting — of the German Acceunting Standards Committee (DRSC e.V.).

(2) Reporting entity
There were no changes in the reporting entity during the first nine months of 2007/2008.

(3) Seasonal influences

Due to weather conditions, the HORNBACH-Baumarkt-AG Group generally generates lower sales in the autumn and winter months
than in the spring and summer months. These seasonal fluctuations are reflected in the figures for the first nine months of the
financial year. The results of business operations for the first nine months up to November 30, 2007 do not necessarily previde an
accurate indication of the results to be expected for the financial year as a whole.

{4) Other income and expenses
Other income and expenses are structured as follows:

3rd Quarter 3rd Quarter Change
£ million 2007/2008 2006/2007 in %
Other income 6.9 9.8 -29.8
Other expenses 6.0 1.4 330.6
Other income and expenses 0.8 84 -89.2

Nine Months Nine Months Change
€ million 2007/2008 2006/2007 in%
Other income 23.6 32.6 -9.0
Other expenses 16.5 10,2 £5.8
Other income and expenses 1.1 224 -68.4

QOther operating income primarily relates to income from advertising grants, income from exchange rate and payment differences
and income from allpcations within the HORNBACH HOLDING AG Group. The income for the first nine months also includes non-
operating income of € 0.1 million {previovs year: € 1.1m) from the write-up of one piece of land in the real estate segment. The
non-operating income reported for the previous year mainly resulted from the disposal of two DIY store properties. The DIY store
properties were rented back on a long-term basis within the framewark of an operating lease. At the end of the non-lerminable
basic rental period, there is the option of extending the rental period or of repurchasing the property.
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Other operating expenses principally consist of exchange rate and currency differences, and losses incerred on the sale of non-
current assets. The other expenses for the first nine months of 2007/2008 include non-operating expenses amounting to

€7.2 million (previous year: € 4.5m). These resulted from extraordinary depreciation of € 3.5 million undertaken on buildings and
on buildings under construction {previous year: € 2.8m), as well as retirement losses of € 1.3 million incurred on an investment
project not subject to further development. Moreover, this item also includes an addition of £ 1.8 million to provisions for
disadvantageous contracts {previous year: € 1.4m), as well as a retirement loss of € 0.6 million (previous year: € 0.0m) in
connection with rental rights to a DIY megastore with a garden center which has since been acquired. All non-operating expenses

relate to the real estate segment.

(5) Taxes on income

Taxes on income are structured as follows:

3rd Quarter 3rd Quarter Change

€ million 2007/2008 2006/2007 in%
Current tax expenses 1.1 5.9 -81.9
Deferred tax expenses -0.6 0.1 -650.9
0.5 6.0 -92.4

Nine Months Nine Months chan%e

£ miilion 2007/2008 2006/2007 in %
Current tax expenses 19.4 24.0 -15.2
Deferred tax expenses -8.8 1.3 -221.2
10.6 N3 -66.1

At its meeting on July 6, 2007, the Federal Council { Bundesraly approved the German Corporate Taxation Reform Act 2008. This
results in a change in the tax rate from its previous level of around 38 % to around 30 %. Deferred tax assets and liabilities
stated to date have been adjusted to the tax rate now valid. This adjustment has resulted in tax income amounting to

€ 8.3 million.

{6) Earnings per share

" . Basic earnings per share are calculated pursuant to 1AS 33 (Earnings per Share) as the quetient of the income allocable to the

shareholders of HORNBACH-Baumarkt-AG for the period under report and the weighted average number of shares in circulation.




Earnings per share

3rd Quarter 3rd Quarter ¥
2007/2008 2006/2007 :
Weighted number of shares issued 15,604,071 © 15331121
Consolidated net income allocable to shareholders in HORNBACH-Baumarkt-AG
{in £ million) 0.5 14.8 »
Earnings per share {in €) 0.03 0.96
Nine Months - Nine Months ; ‘
2007/2008 2006/2007 3
Weighted number of shares issued 15,604,071 15,331,121 ] ;
Consolidated net income allocable to sharehotders in HORNBACH-Baumarkt-AG ‘ ¥ |
{in € million) 52.3 §5.2 ;i
Earnings per share {in £} 335 . 4.26 ' 1
I}
1
The share option plans mean that shares have arisen with a potentially diluting effect. The dituted earnings per share are | }
calculated as follows: ’ .
.
Diluted earnings per share -3
:. .
3rd Quarter 3rd Quarter o
2007/2008 2006/2007 .
Weighted number of shares issued including potential shares with a dilutive l
effect ' 15796891 - - 15529,223 e
Consolidated net income allocable to the shareholders in ' : ' '
HORNBACH -Baumarkt-AG (in € million) - 05 ' 14.8 >
Earnings per share {in €) 0.03 0,95 E L
i
Nine Months . Nine Months : t
2007/2008 . 2008/2007 ; .
Weighted number of shares issued including petential shares with a dilutive 1
effect 15,796,891 15,529,223
Consolidated net income allocable to the shareholders in HORNBACH -Baumarkt- !
AG tin € million) 52.3 §5.2 }_2
Earnings per share {in € 3.3t 4.20 e
L

(7) Other disclosures
The personnei expenses of the HORNBACH-Baumarkt-AG Group amounted to € 290.2 million at the end of the first nine months as b 1
of November 30, 2007 {previous year: € 273.3m).

Depreciation and amortization totaling € 48.2 million was undertaken on intangible assets and property, plant and equipment at -
the HORNBACH-Baumarkt-AG Group in the first nine months of the 2007/2008 financial year (previous year: € 46.8m), :

_ . et . ,
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{8) Share capital

Within the framework of the 1999 share option plan at HORNBACH-Baumarkt-AG, a total of 173,910 subscription rights were
exercised in accordance with the terms and conditions of the share option ptan in the first nine months of the 2007/2008
financial year. As a result, the share capital increased by € 0.5 million. As of November 30, 2007, the share capital of HORNBACH-
Baumarkt-AG amounted to € 47,040,090, and was divided into 15,680,030 shares.

On July 16, 2007, the Board of Management of HORNBACH-Baumarkt-AG resolved pursvant to Section 71 (1) No. 2 of the German
Stock Corporation Act (AktG) to acquire up to 20,000 treasury stock shares. The shares are to be acquired for the (annual) issue of
employee shares scheduled to take place at the end of 2007. A total of 10,000 treasury stock shares had been acquired as of
November 30, 2007.

The repurchase of shares pursuant to this management board resolution is being undertaken in accordance with the safe harbor
regulations set out in Section 20a (3) of the German Securities Trading Act {WpHG} in conjunction with Regulation (EC)
No. 2273/2003 of the Commission dated December 22, 2003.

(9) Dividends
As proposed by the Board of Management and Supervisory Board of HORNBACH-Baumarkt-AG, following approval by the Annual
General Meeting on July 12, 2007 a dividend of € 0.87 per share was distributed to shareholders for the 2006/2007 financial year.

(10) Share-option plans

Within the framework of the 2003 phantom stock plan at HORNBACH-Bavmarkt-AG, a total of 13,201 subscription rights were
exercised in accordance with the terms and conditions of the share option plan during the exercise windows in the first nine
months.

{(11) Contingent liahilities and other financial obligations
There have been no substantial changes in contingent liabilities and other financial obligations since February 28, 2007.

(12) Relationships to closely related companies and persons

In addition to the subsidiaries included in the consolidated financial statements, HORNBACH-Baumarkt-AG also has direct or
indirect relationships with associated companies when performing its customary business activities. These include the parent
company, HORNBACH HOLDING AG, as well as its direct and indirect subsidiaries. Apart from the transactions undertaken in the
usual course of business and reported in the annual financial statements, no major transactions were underiaken with closely
related companies and persons during the first nine months of 2007/2008.




(13) Segment reporting . ,
. Nine Months 2007/2008 in £ million DIY Stores Real Estate  Miscellaneous HORNBACH-
i Nine Months 2006/2007 in € million and  Baumarkt-AG
- Consolidation Group ;
3 Segment income 1,954.2 83.2 -82.4 1,955.0
1,896.5 79.2 -78.6 1897.1 *
Sales to external third parties 1,954.1 0.0 S 1 1,954.1 *
f 1,896.2 00 00 1,896.2 B
; Sales to affiliated companies 0.1 0.0 0.0 0.1 l
3 0.3 0.0 . 00 03
Rental income from affiliated companies, internal rental ' St f
| income 0.0 824 - -B24 0.0 > 1
- 0.0 78.6 -78.6 0.0 4
Rental income from third parties 0.0 08 0.0 03 k|
4 0.0 0.6 04 0.6 ‘.
; Segment results (EBIT) nz - 184 AN 78.5 . I
| 91.2 2.2 59 1145 “ l
3 Depreciation and amortization 294 12.0 " 6.8 48.2
3 28.7 14 . -67 . 468 3
. EBITDA 100 04 - 43 - 1267 Q
> 119.9 4056 038 161.3 '
: e
.
] f 3
¥ b |
l, Bornheim, December 20, 2007
1 |
The Board of Management of HORNBACH-Baumarkt-Aktiengeselischaft ,
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Financial Calendar

December 20, 2007 Interim Report as of November 30, 2007
March 19, 2008 Trading Statement for the 2007/2008 Financial Year
May 27, 2008 Publication of 2007/2008 Annual Report

DVFA Analysts’ Conference
June 26, 2008 Interim Report as of May 31, 2008

July 10, 2008 Annual General Meeting in Landau/Pfalz
September 30, 2008 Half-Year Financial Report as of August 31, 2008
December 22, 2008 Interim Report as of November 30, 2008

Contact

Investor Relations

Axel Milller

76878 Bornheim bei Landau

Tel:  (+49) 0 63 48/ 60 -24 44
Fax:  (+49) 063 48/ 60 -42 99
invest@hornbach.com

Press/Public Relations

Dr, Ursula Dauth

67433 Neustadt a. d. Weinstrasse
Tel:  (+49) 063 21/678-9321
Fax: (+49)06321/678-9300
presse@hornbach.com

Internet: www. hornbach-group.com

DISCLAIMER

This financial report containg statements based on assumptions and estimates made by the Board of Management of HORNBACH. Statements
referring to the tuture are only vald at the time at which they are made. Although we assume that the expeciations reflected in these forecast
siatements are realistic, the company can provide no guarantee that these expectations will also turn out to be accurate. The assumptions may
involve risks and uncertainties which could result in actual events differing significantly from the forecast statements. The facters which coutd
produce such variances inchude changes in the econemic and business environment, particularly in respect of censumer behzavior and the
competitive environment in those retail markets of refevance for HORNBACH. Furthermore, they include a lack of acceptance of new saies
formats or new product ranges. &s well as changes to the corporate strategy. HORNBACH has no plans to updaie the forecast staiements,
neither does it accept any obligation to do so.




